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Planning your ’58 sports program? 


USE THIS HANDY Wilson EQUIPMENT CHECKLIST! 


Proper equipment is the backbone of a successful sports program—and this 
Wilson baseball and softball equipment is the finest! Widest selections of 
quality sports equipment at prices to fit any program! 











BASEBALL 
GLOVES and MITTS 


Tops in the majors, 
andevery league. Most 





complete selection! A2000 Pro Model fielder's A2800 Big Scoop A2400 Twin-Action 
glove with exclusive Baseman's Mitt with Catcher's Mitt— 
snap-action. pre-formed double pocket. the very best! 












Baseballs...exact to major league standards, 


priced to fit every program! 
BASEBALLS Wilson Famous Player Bats...numerous 
BATS models in a wide range of prices. 





SOFTBALL 


GLOVES and MITTS 


Durably constructed 
for seasons of play! ; 
A9810 Quality leather glove A9850 Spear-M-Model A9862 Catcher's Mitt—most 
—with wide deep pocket. baseman's glove, extra efficient, durable mitt 
large size. in the game. 




















wer 
Pecks 12, 14 and 
yy Ss 
ore ; 16-inch softballs, 
tele : 
washable horse- 
op fio, 
teen hide covers, built 
for longer life 
Wilson uniforms for baseball and softball are acknowledged the 
finest on the field. Proof is in the play—and Wilson uniforms are 
UNIFORMS used on a majority of Major League clubs. Wide range of prices, 


styles! Wilson protective equipment includes catcher's chest pro- 
tectors, masks, leg guards and batter's protective helmets. 


Order now from your dealer or Wilson representative, or— 
send for illustrated FREE catalog showing completelines. 


77 w.wulD ion 


Wilson Sporting Goods Co., Chicago 
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tttention 17th ANNUAL INDUSTRIAL RECREATION | 
BS. AND CANADIAN INDUSTRY CONFERENCE & EXHIBIT PROGRAM 





THIS IS YOUR INVITATION 
TO HAVE YOUR 
e. COMPANY REPRESENTED 
at the Year's Only 


ATIONAL CONFERENCE & EXHIBIT 
ON INDUSTRIAL RECREATION 


FOUR DAYS 
_ | MAY 18-19-20-21 


“In the City Where the West Begins” 
t HOTEL TEXAS 
FT. WORTH, TEXAS 





A 


| CLINICS AND CLASSES 


e How to Start a Program 





@ How to Finance a Program 


@ Which Activities Should We Offer 


Wi a ccancuns 


® Facilities and Areas 

@ Children’s Christmas Parties 

@ Club Participation Ideas 

@ Leadership Seminar 

@ Sports Demonstrations 

@ Industrial Bands and Orchestras 


S eHow to Improve Your Picnic 





Here’s your chance to bear and meet 
the nation’s leading authorities in all areas 
of em ployee activities 





REGISTER IN ADVANCE NATIONAL INDUSTRIAL RECREATION ASSOCIATION 
203 N. WABASH AVE., CHICAGO 1, ILL. 


WRITE— ANdover 3-6697 

















Time 


Sunday - May 18 


Monday - May 19 


Tuesday - May 20 


Wednesday - May 21 


17th ANNUAL N.ILR.A. CONFERENCE AND EXHIBIT - MAY 18, 19, 20, 21, 1958 





7:00 A.M. 


Church Services 


Keyman Breakfast 


Associate Exhibitors Breakfast 


7 





8:00 A.M. 


Church Services 


Registration (All Day) 
Exhibit Hall Opens 


Registration 
Exhibit Hall Operis 


Registration 
Exhibit Hall Opens 





9:00 A.M. 


Set Up Exhibits 


Panel Sessions 
1. How to Finance the Rec. Program 
2. Activities for Retired Employees 
3. Travel Clubs (Organizing & Operating) 
4. Handling Company Drives 


Panel Sessions 
1. Operating the Emp. Rec. Park 
2. Participation Incentives 
3.Industrial Recreation Research 
4.Rifle and Pistol Programs 


General Sessions 


1. Communication & Prom. Technique 
2. How To Use Community Facilities 


3. Sports Clinic 
4. Pet Idea Clinic 


a 





10:30 A.M. 


Registration Opens (Lobby) (All Day) 


Exhibits 


Exhibits 


Exhibits (Close at 11:30 A.M.) 





Noon 


Exhibit Hall-Grand Opening 


General Session - NIRA Luncheon 
Address: A.C. Esenwein, Vice Pres.- 
CONVAIR 


Luncheon - Ridglea Country Club 


General Session Luncheon 
Dr. Shane McCarthy, Director 


President's Council Youth Fitness 





2:00 P.M. 


Ist General Session - Keynote Speaker 


Exhibits 


Sports Demonstration (Ridglea CC) 


Annual Business Meeting 


D. Seen 





3:00 P.M. 


Exhibits 
4:00 P.M. Panel Sessions 


1. Employee Recreation Associations 


2. Noon Hour Activities 
3. Volunteer Leaders 


4. Activities for Women Employees 


Panel Sessions 
1. Rec. Dir. & Industrial Relations 
2.Company Picnics-Amusement Parks 
3. Children’s Christmas Parties 
4. Rec. Programs for Small Companies 


CONVAIR RECREATION AREA 
1. Western Parade 
2. Tour of Area 
Recreation and Activities 
Demonstration 


Election of Officers 





5:30 P.M. 


Exhibits 


Exhibit Hall Closes 


CONVAIR RECREATION AREA 
1. Chuck Wagon Dinner 
2. Rodeo 





6:00 P.M. 


Exhibit Hall Closes 


Dinner (Open) 





7:00 P.M. 


Welcome Reception (Convair) 


Inaugural Banquet & Floor Show 





8:00 P.M. 


General Session - Keynote Speaker 





9:00 P.M. 








Regional Caucuses 





Frontier Party - C.R.A. 











WIVES’ PROGRAM 





Morning 


Church Services 
Registration 


Country Style Breakfast and 
Bingo Party 


Breakfast, Water Show 
Sports, Fashion Show- Hilton Hotel 


Shopping Tour to Dallas 





Luncheon - Western Hills Hotel 


NIRA Luncheon 


Luncheon - Ridglea Country Club 


Luncheon and Fashion Show 
at Nieman-Marcus 





Afternoon 


Tour of Fort Worth 


Tea and Book Review 


Fort Worth Club 


Sports Demonstration - Ridglea CC 

1. Western Parade 

2. Tour of ‘‘CRA”’ Area 

3. Recreation Activities Demonstration 


3:00 P.M. - Return to Ft. Worth 





Evening 





Convair Reception 


Conference - General Session 








Convair Recreation Area 
1. Chuck Wagon Dinner 
2. Rodeo 

3. Frontier Party 





Inaugural Banquet 


Dancing and Floor Show - 
Hotel Texas 
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President 
KENNETH KLINGLER 


Consolidated el tecteod ONE Y Corp. 
Rocheste New Y ‘ork 
. 


Vice-Presidents 
Pn G. CROFT 


Minn. Mining & Mfg. Co 
$1. Pov! gl, Minnesote 


VERN F . PEAK 


Treasure’ 


roy E. ELLINGTON 
Koiser Aluminum & Che emico! Cor 
Ravenswoo od, Mow viraime 


Thompson 
me Pralond. Ohio 


oe ai . nes 


WItliAM ¢. 9 1 
Sun Oil Compony 
marcy Hook, Pennsylvon'e 


FLOYD ® pg, EASTWOOD 
ton, Aegigeies, coh College 
Ange 


Goodyee" Tire ar 
akro' ‘on, Ohio 


Allis- Chalmers mig. Co- 
milwaukee. Wisconsin 
wa 7. pRICH HARD 
General Motors 4 Cor orporation 
Detroit, michige” 


Champion Poper & Fibre CO 
Hamilton, Ohio 


H. SPINNER 
Armstron9 Cork Com mpany 
i 


NATIONAL INDUSTRIAL 





RECREATION ASSOCIATION 


A Non- Profit Service Organization 
EADQ 


ystkia 
Jost execuTIve HE ARTERS 
52 a 203 North Wabash Avenve « Chicago 1, Hlinols 
s 38 velephone ANdover 3306-6696 
: “% Executive Secretary 
SOE DON L. NEER 
203 North Wabosh Avenve 
Chi icago |. Ilinots m 
you HAVE BEEN WAITING F OR THIS - 
AND H ry Is! 
OUR HO EL AND co 1FERENCE rEGIST 2 ATION FORM 
FOR NIR *S 17th ANNUAL MEETING XnIBI 
FORT TH, TEXAS, MAY 18, 19, 21, 195 
For the first time in our 17 year history © e are holding © conference and exhibit 
outside the midw est and easter markets. “Pr eviously Pt ‘ta arthest south we have been 
was in + Dayton, Ohio o back in 
Our good sou uthwest industries have literally P lied all stops in prepar ring for this year’s 
conference: They are set show the res st, of e nation that they can live up to every ' 
boast and claim registere ed int their bi ALL CO} — ON D x RT woRTE FOR j 
THE BIGGEST. AND BEST } {ATION AL : CREATION CONFE* EVER STA yD BY 
AND FOR AMERICAN AND CA ANADIAN \ INDUSTRY YEAR!” 
So...please fill out the advance registration form on the next page and mail it promptly to: 
National Industrial Recreation Association 
903 North Wabash Avenue 
Chicagols {llinois 
DEADLE INE F R REGISTER 5: IN ADVAN ANCE IS MAY 1. 1958. 5° do not delay- It has 
many advanta ges for you 
«*Pirst come irst serve ed’* on hotel rooms 
*** First come, st serv ed’? on _ eas sia ent for 
e INAUGUE RAL B ANQUE AND F FLOOR snow 
*Listing 0 on be re-conferenc Becton 
*Time-savet © n reg istration day 
RE GISt® ATION s FOR THE CON NFEREN NCE ARE AS FOLLOWS: 
(make checks p#y# ple to Nationa al Industrial Recreation Assn.) 
NIRA Members (Company and Branch) .$35.00 
Non-Members ee ee _ 40.00 
Wives * 15.00 
YOUR REGISTR ATION FEE — INCLUDES: 
*Registration Badge *Sunday Reception rt Demonstration® 
*Conference Program *Monday © enchow +00 Ter Exhibits-P 
*Southwest 5ouv enit oTecetey Ls ~~ eo ’ ath Meeting & Election 
«Conference Proceedings *Chuck R Rodeo *Post- -Conferenc e Directory 
«Twenty-four Key Sessions *Banquet & oo Show “New Ideas for Yo yr Program 
Cordially 
Don L. 


Exec ae e wee spetary 


“Howdy Pardee!” It’s Fort Worth, Texas. May 18-21. 
17th Annual Conference © 


1958 
nd Exhibit 










ADVANCE REGISTRATION 






RETURN BY MAY 1, 1958 





Va, y-Eulene.ve NDUSTRIAL (i il SSOCIATION 


HOTEL TEXAS FORT WORTH, TEXAS MAY 18, 19, 20, 21, 1958 


Gentlemen: 



































17TH ANNU A| 
Please make the following registration for your 17th Annual x 0 ee 7) 
Conference. A check for $____-_ is enclosed. 
1 Name Address 
Title Company 
Will arrive on at Will depart on at 
2 Please check type of accomodations desired. 
Single Double Twin Bedroom Suite 
Accompanied by Wife Children 
RATES LISTED ON BACK 
No. Date_____ M-G-E Paid Amount Due 
~ a 
RESERVE CHECK HERE RATE $ 











Single Room (One Person) 





Se ee ee —— 





Double Bed (Two Persons) 





| 


| 


Twin Beds 








Parlor and Bedroom 




















RATES— SINGLE ROOMS FOR 1 - $5, $6, $7, $10, $12.50 
DOUBLE ROOMS FOR 2 (Double Bed) - $7, $8.50, $10, $12.50, $16 
TWIN BEDROOMS FOR 2 — $8.50, $9.50, $12.50 
PARLOR SUITES (2 Rooms)- $20, $25 
All Rooms with Tub or Shower Bath. 


If type room you wish is not available, the nearest 
priced room will be assigned. 








XUN 

















NEW TRANSATLANTIC SERVICE 
CUTS TRAVEL COSTS FOR EMPLOYEE GROUPS 


cigs 


— NATIONAL AIRWAYS 














Cus . 
LIGHTS To EUROPE 


© For employees of the same company, ‘employ- 
ees of the same State, Federal or Municipal 
government agency, and other CAB-approved 


groups. 


® Flights to Continental Europe 30% to 40% 
cheaper than the proposed new thrift fares, 
enabling millions more to travel. 


At last Europe is within the time and dollar budget of millions of bread-winners. Employees 
of your company can broaden their backgrounds, enrich their experience, and return to { 
work refreshed after a dream of a vacation! ONA has a verifiable reputation for reliable, 
on-time performance — over 25 million miles’ experience in over-water charter flights. Our j 
fleet of new DC-6's equipped with air-borne radar and completely modernized DC-4’s as- 

sure the comforts of tourist service with 36” seat spacing. Two stewardesses serve hot 

meals and provide all the other. amenities of fine tourist service. 


Now confirming dates direct or through your travel agent for 1958. 
Write or phone for illustrated brochure or for rates and other information. } 

Oakland International Airport 11 West 42nd Street 1523 L Street, N.W. 

Oakland 14, California New York 36, N.Y. Washington 5, D.C. 

LOckhaven 2-2247 Wisconsin 7-1294 REpublic 7-6622 

Overseas National Airways is licensed by the CAB as a Supplemental Air Carrier 

Overseas National Airways is a member of the National Industrial Recreation Association. 
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Sign Us Up 


We have just finished reading the 
January issue of RM and would like to 
subscribe to the magazine for the rec- 
reation unit presidents at 52 of our 
locations. 

Dean Moneymaker 
Recreation Director 
International Shoe Co. 
St. Louis 3, Mo. 





RM for Library 


We would appreciate receiving a copy 
of your new publication for our library. 
As you are no doubt aware, RECREA- 
TION MANAGEMENT will fill a la- 
mentable gap in the field. 

Alan G. Eisen 
Ruder & Finn Advertising 
New York 22, N. Y. 





Disturbed 


After reading the inaugural issue of 
RM, I find myself disturbed by the 
article, “EVERYBODY Gets Into The 
Act.” (January, 1958 issue) 


We here at Dayton Power & Light 
Company are indeed proud of our mu- 
sical group, founded more than 25 years 
ago. Employee talent shows are not the 
new rage to hit the industrial scene 
as indicated by Mr. Sherman. Many 
companies like mine have been produc- 
ing fine shows for over a quarter of a 
century without fanfare or the benefit 
of national publicity. 

Jack C. Martin 
Recreation Supervisor 
Dayton Power & Light Co. 
Dayton 1, Ohio 


Editor’s Note: It’s true that many com- 
panies have been staging employee mu- 
sicals and benefits for dozens of years. 
But, the idea has just started to catch 
on “throughout the industry.” Company 
musicals have doubled in the past ten 
years. And, according to the statistics of 
the leading theatrical producers, U. S. 
industry is now one of the biggest buy- 
ers of professional shows and entertain- 
ment. 


Officers Want Copies 


Congratulations on the magnificent 
job that has been done to launch REC- 
REATION MANAGEMENT. It cer- 


tainly looks like you are well on your 
way. 















2 (RECREATION DIRECTOR 














floor space, no risk, no employee soliciting. 


Your employees will appreciate the convenience . . . 


you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
. +» Send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 


representatives will call at your request. 
WETMORE & SUGDEN, 


GREETING 
CARDS 


tel you 


CONVENIENCE FOR EMPLOYEES 


The great convenience to employees, such as working mothers, of } 
being able to obtain finest quality greeting cards on company premises. 
This creates good will and increases employee morale. 


This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 


INC. 
Fairport, New York « Member NIRA 


I am sure that our officers will be 
very much interested in your magazine, 
Can you send me a dozen copies? 

Howard Seehausen 
Executive Director 
Bowling Proprietors Ass’n 
Chicago 1, Ill. 





Boss Likes RM 


Our first copy of RM was well re- 
ceived here at Kaiser Aluminum. I be- 
lieve we have hit the bull’s eye with 
the magazine. My boss sat down in my 


office yesterday and read it through § 


before I got a chance to do more than 
open it. 
Roy E. Ellington 
Recreation Counselor 
Kaiser Aluminum & 
Chemical Corp. 
Ravenswood, W. Va. 


Off and Flying! 
Vol. 1, No. 1 of RECREATION 

MANAGEMENT arrived this morning 

and I will say it looks as though you 

are off and flying. Very nice job and 

more readable than your Newsletter. 

Jim Betts 

Editor 

Inplant Food Management 

Chicago 11, Ill. 
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FLANGE-WRAP 


The cushioned grip that gives you the 





~ 


SINCE 
1924 
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@ Suede-textured 
rubber locks fingers 
to grip! 

@ Tension winding 
absorbs shock. 

@ ORDER ON NEW 
CLUB: 


@ REPLACE WORN 
GRIPS 
At your pe shop, or 
ozen 
$] g5° Delivered 
Check or money order 


0.8.1. Fede 


DEPT. RM, SOLON, OHIO 
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NIRA OFFICERS and 
EDITORIAL BOARD 


PRESIDENT 

KENNETH KLINGLER : 
Consolidated Electrodynamics Corp. 
Rochester, New York 


. 

VICE-PRESIDENTS 

THOMAS G. CROFT 

Convair—Div. Gen. Dynamics Corp. 
Fort Worth, Texas 

WILLIAM |. LaBUTE 

Automatic Canteen Co. of Canada, Ltd. 
Montreal, Quebec 

JOHN H. LESLIE 

Minn. Mining & Mfg. Co. 

St. Paul, Minnesota 

VERN F. PEAK 

Kaiser Steel Corporation 

Fontana, California 


TREASURER 

ROY E. ELLINGTON 

Kaiser Aluminum & Chemical Corp. 
Ravenswood, West Virginia 


DIRECTOR OF RESEARCH 
DR. HARRY D. EDGREN 
Purdue University 
Lafayette, Indiana 


IMMEDIATE PAST PRESIDENT 
BEN M. KOZMAN 

Thompson Products, Inc. 
Cleveland, Ohio 


DIRECTORS 

CHARLES G. BOYLE 
Northrop Aircraft, Inc. 
Hawthorne, California 
RALPH E. CARTER 
Lockheed Aircraft Corp. 
Marietta, Georgia 
MARTHA L. DANIELL 
Nationwide Insurance Cos. 
Columbus, Ohio 

WALTER DOWSWELL 
Motorola, Inc. 

Chicago, Illinois 

HERB FERGUSON 

The Falk Corporation 
Milwaukee, Wisconsin 
ROBERT F. JANES 
Chance Vought Aircraft Co. 
Dallas, Texas 

G. M. MATLACK 

Aro, Inc. 

Tullahoma, Tennessee 
JOSEPH J. RILEY, JR. 
Associated Spring Corp. 
Bristol, Connecticut 
VERNE VAUGHT 
Continental Steel Corp. 
Kokomo, Indiana 
WILLIAM C. F. ZIEGENFUS 
Sun Oil Company 

Marcus Hook, Pennsylvania 
. 


ADVISORY COMMITTEE 
OF PAST PRESIDENTS 

C. A. BENSON 

Eastman Kodak Co. 
Rochester, New York 

FLOYD R. EASTWOOD 

Los Angeles State College 
Los Angeles, California 

W. H. EDMUND 

Goodyear Tire & Rubber Co. 
Akron, Ohio 

RALPH M. ISACKSEN 

J. P. Seeburg 

(Div. of Ft. Pitt Industries, Inc.) 
Chicago, Illinois 

CARL _KLANDRUD 
Allis-Chalmers Mfg. Co. 
Milwaukee, Wisconsin 
WILLIAM T. PRICHARD 
General Motors Corporation 
Detroit, Michigan 

R. C. SKILLMAN 
Champion Paper & Fibre Co 
Hamilton, Ohio 

A. H. SPINNER 

Armstrong Cork Company 
Lancaster, Pennsylvania 
JAMES F. WALSH 

Chrysler Corporation 
Detroit, Michigan 





RECREATION MANAGEMENT is published monthly 
by the National Industrial Recreation As- 
sociation, a non-profit service organization 
incorporated under the laws of Illinois in 
1941, at 203 N. Wabash Ave., Chicago 1, Il. 
This publication carries notices and articles 
in regard to activities of the Association and 


RECREATION 


THE NATIONAL MAGAZINE 


MANAGEMENT 
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MARCH, 1958 Volume 1, Number 3 


Published by the National Industrial Recreation Association, . 
203 N. Wabash Ave., Chicago 1, Ill. Telephone: ANdover 3-6697 


Mi IN THIS ISSUE 


10 WHEN SPRING COMES ...CAN GOLFERS BE FAR BEHIND? 
12. VENDING PROFITS PAY FOR BETTER PROGRAMS 

14 EIGHTEEN YEARS OF VENDING AT NORTH AMERICAN 

19 OLDER EMPLOYEES CAN ENJOY SPORTS, TOO! 

22 MOM AND DAD BRING THE KIDS AT KAISER STEEL 

26 THE RECREATION NEEDS OF WOMEN IN INDUSTRY 


@ DEPARTMENTS 


4 LETTERS 
8 RECREATION ROUNDUP 
20 THINGS TO WRITE FOR 


24 IDEA CLINIC 

25 INDUSTRY ITEMS 
28 RESEARCH REPORTS 
29 ~=N.1.R.A. NEWS 
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Editor-Publisher 
DON L. NEER 


Associate Editor 
DOROTHY L. IMMERFALL 


Circulation Manager 


DOROTHY B. MORRISON 
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MARCH COVER: Two employees of 
North American Aviation’s Columbus, 
Ohio plant take time off for a coffee 
break. Profits from in-plant vending 
devices are returned to employees 
through recreation services by over 
50% of U. S. industrial firms. 





@ IN APRIL “RM” 


Make Mine Music—An_ interesting 
story of the Chorus in the industrial 
music program and how it contributes 
to the overall recreation program. 


Recreation Oasis—American Potash & 
Chemical Corporation’s Valley Wells, 
California recreation area is located 
in one of the most out of the way areas 
in the country. An interesting report 
on the value of recreation activities 
in raising employee morale under ad- 
verse conditions. 


How To Organize An Archery Club— 
You‘’ll want to learn how America’s 
fastest growing sport, archery, can be 
fitted into your company program. 








SUBSCRIPTIONS: Send subscription correspondence and change of address to Subscription Manager, RECREA- 
TION MANAGEMENT, 203 No. Wabash, Chicago |, Ill. Subscribers should notify publisher promptly of any 
change of address, giving old as well as new address, and including postal zone number, if any. If possible, en- 
close an address label from a recent issue of the magazine. Please allow one month for change to bacome effective. 








POSTMASTER . . Please send form 3579 to RECREATION MANAGEMENT, 203 N. Wabash, Chicago 1, Illinois 


its affiliates. In all other respects the As- 
sociation and Recreation Management can- 
not be held responsible for the contents 
thereof or for the opinions expressea by 
contributing writers. Subscription Rates— 
$4.00 a year—35¢ per copy. Canada $4.50. 
Printed in U.S.A. Application for second- 


class mail privileges is pending at Rock- 
ford, Illinois, under Act of March 3, 1879. 
Acceptance for mailing at special rate of 
postage provided for in Section 1103, Act 
of October 3. 1917, authorized May 1. 1924 
Business and Editorial Office: 203 N. Wabash 
Ave., Chicago 1, Ill. Publication Office: 739 
20th St., Rockford, Ill 
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Announcing ~ 


THE FIRST ANNUAL 
NATIONAL FISHARAMA 


FOR INDUSTRY 


lus 


National and 
Merit Awards for your company 
fishing contest winners: 
1. Fresh-Water Division 
2. Employees’ Youngsters’ 
Fishathon 


























A national fishing contest for industry’s 
best fishermen will be held here in 1958! 


Here’s the Story 


In late September, the champion fisherman of N.I.R.A. member 


companies will be eligible to compete in the Ist Annual National 
Fisharama for Industry. 


Company champs, as determined by each company through 
their own contests, will convene at Paris Landing State Park on 
Kentucky Lake to see who is industry's national fishing champion. 
An entry fee will be charged to cover boat and guide expenses. 
Housing will be at Paris Landing Inn. 


In addition, N.I.R.A., in cooperation with The Sportsman's 
Club of America, will award certificates of merit to the winners of 
each company’s fishing contest. Handsome trophies will be sent to 
the company recreation director for presentation to the national 
champions in the fresh-water divisions and youngsters’ contests. 


Sponsored by 


THE NATIONAL INDUSTRIAL RECREATION ASSOCIATION 
203 NO. WABASH AVE., CHICAGO 1, ILLINOIS 
IN COOPERATION WITH 


THE SPORTSMAN’S CLUB OF AMERICA 
230 EAST OHIO ST., CHICAGO 11, ILLINOIS 
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GO BIG LEAGUE... 
GO MACGREGOR 


When you use MacGregor athletic equipment you're going Big League all the 
way. MacGregor has been “The Choice Of Those Who Play The Game” since 1875. 












TENNIS Macef rege 


Custom-fashioned MacGregor Tennis VA (Ye Shh eS RD 
Rackets provide the performance and long TENNIS CEL LLI RIK E 
life that you expect of the champion BALLS ILLES LEILA 


in sports equipment. Eleven distinctive 
models. USLTA-approved tennis balls. 





BASEBALLS and SOFTBALLS 


There’s a MacGregor ball to fill your 

needs—13 baseballs and 15 softballs to 

choose from. MacGregor has the ball ° 
in the range to fit your program. 








BASEBALL SHOES 


In all baseball or softball there's no finer 
shoe than MacGregor . . . for comfort, 
long life and smart appearance. See your 
dealer’s entire MacGregor line to select 
the right shoes for your teams. 





Backed by more tournament 
wins — national, regional and 
local, MacGregor is the 
i world’s most wanted golf 
equipment .. . truly “The 
' Greatest Name In Golf.” For 
Y woods, irons, balls or bags 
select MacGregor. 


PLYLON RUBBER COVERED 
INFLATED BALLS 


Rugged MacGregor rubber cov- 
ered basketballs, volleyballs, and 
soccer balls, are “big league” in 
every way. Easier to maintain 
and longer lasting. 





See the complete MacGregor line at your Mac- 
Gregor dealer’s or write for illustrated catalogs. 


eV ae F 


UNIFORMS 


See your MacGregor 





: dealer for complete range 
be of carried-in-stock or 
p ilored-to-order softball 
i tailored-to-order softba THE MACGREGOR CO., 4861 Spring Grove Ave., Cincinnati 32, Ohio t 
4 and baseball uniforms. 
_ MacGregor is “Tailor to BASEBALL @ FOOTBALL ® BASKETBALL @ GOLF @ TENNIS 
the Major Leagues. VOLLEYBALL @ SOCCER © TRACK @ BADMINTON 
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N.1.B.L. Sportsmanship 
Awards to be Selected by 
Basketball Writers Ass'n 


Sportsmanship awards for the player, 
coach, and team judged the most de- 
serving at the close of the current Na- 
tional Industrial Basketball League sea- 
son will be presented by the United 
States Basketball Writers Association. 

LeRoy Chase, a member of the sports 
staff of the PEORIA JOURNAL STAR, 
has been appointed chairman of the 
NIBL awards committee to make the 
presentations. 

The basketball writers association 
conducts similar sportsmanship awards 
programs for the professional National 
Basketball Association and for the vari- 
ous college basketball associations. 


Country Club Dues 
Up 4 to 612 Per Cent 
To Cover Increased Costs 


If you belong to a country club you 
can expect to pay from 4 to 6!,% more 
in dues this season. A survey of 50 
country clubs by Harris, Kerr, Forster 
and Co. shows the average operating 
revenue per member to be $505 in 1958. 
Maintenance cost per golf hole is placed 
at $2,632, on which only $728 is recover- 
able in golf fees and admissions. 





CARL YARDEEN, left, president of the 
Skylanders Club at Theo. Hamm Brew- 
ing Company, St. Paul, Minn., presents 
the club‘s first honorary lifetime mem- 
bership to William Hamm, Jr., chairman 
of the board. William C. Figge (right), 
president of the brewing firm, looks on. 
The Skylanders Club, which was organ- 
ized at Hamms early in 1957, now has 
a total membership of over 1,100 em- 
ployees. 
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New Physical Exam Policy 
On Age Basis at Du Pont 


Oldsters will receive more physical 
examinations and younger employees 
fewer as a result of a new physical 
exam policy at the Savannah River 
Plant of E. I. du Pont de Nemours 
& Company, Aiken, S. C. 

Plant manager Julian D. Ellett an- 
nounced that recent studies show that 
employees’ chances in the 35-39 age 
bracket of contracting long illnesses are 
twice as great as those in the 20-24 
bracket. 

As a result, employees under 30 will 
have examinations every two years; 
employees 31 through 50 will receive an 
annual examination; and those over 50 
in addition to the annual physical will 
have a six months consultation. Exami- 
nations for those over 30 will include 
an electrocardiogram. 


* * > 


Fringe Benefits Up 11¢ 
Per Man Hour in Cleveland 


An Associated Industries of Cleveland 
survey of 174 companies in the Cleve- 
land area revealed that the cost of 
fringe benefits to Cleveland employers 
has risen 11¢ per man-hour in the past 
two years. 


The average cost to the employer for 
fringe benefits was 38.54¢ per man-hour 
in 1955. In 1957, it was 49.5¢. Pensions 
and vacations led in the benefit in- 
creases. 


. « © 


Skating Club Tries Hockey 
At Smith, Kline & French 


A successful semi-organized hockey 
night was repeated again this year by 
the Skating Club at Smith, Kline & 
French Laboratories, Philadelphia, Pa. 

Employees who are former amateur 
and college hockey players meet Satur- 
day evenings from 6 to 7:30 p.m. at the 
rented Wissachickon Skating Club. 


* * 4 


Gold Watches Presented 
For Forty Years Service 


More than 1,000 years of service by 
25 veteran employees of the Diamond 
Alkali Co., Painesville, Ohio, were 
recognized by the company in a special 
Christmas eve presentation of gold 
watches inscribed with the ‘chemical 
diamond.” 

M. O. Kirp, works manager, made the 
presentation to representatives from 
five divisions and eleven departments 
who had 40 years or more service with 
the company. 
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INDOOR... OUTDOOR rifle and pistol 
shooting is now available at a minimum 
of cost and range set-up time for year 
’round industrial recreational programs. 


COMPETITIVE, ECONOMICAL SPORT 
ACTIVITY . . . Crosman Pellguns are ideal 
for gun training, marksmanship or com- 
petitive group shooting, because of their 
accuracy and economy. All Crosman 
Pellguns have the new, exclusive Tru- 
Flyte precision rifled barrel which per- 
mits shots to be grouped 14” or closer at 
25’. Cost per shot averages less than one 
cent. 


COMPLETE RANGE can be set up or re- 
moved in a few minutes. Not necessary to 
have elaborate or expensive backstops, 


The Crosman 160SP target rifle, 
standard throughout in weight, size 
and operating procedure, shoots 
powderless .22 caliber Super Pells 
with extreme precision on official 
N.R.A. 25-foot range. Noiseless 
power is provided by odorless, CO, 
gas Powerlets. No recoil. Pellguns 
have double-safety feature. 


Power 
Without Powder 
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Available in Canada 


PROGRAM FOR RECREATIONAL ACTIVITIES 





because Crosman Remote Control Targ- 
lites do the job. Only 25 feet required 
from firing point to target. May be used 
in confined areas such as cafeterias or in 
recreation areas... no special range facil- 
ities required. This modern type shooting 
. .. power without powder . . . is rapidly 
becoming one of the most popular recrea- 
tional activities in industry. 


THE NATIONAL RIFLE ASSOCIATION 
marksmanship qualifications and state 
conservation hunter-training courses use 
Crosman gas-operated Pellguns. Com- 
plete training and recreational instruc- 
tions are available at no charge to direc- 
tors of industrial recreation departments. 
Send for your copy today! 


_ Here’s Your FREE 
- COMPLETE PROGRAM 


_ 9 ONE-HOUR COURSES : 
prepared by expert shooting instructors 








WATTLE 


World's largest producer of PELLGUN rifles and pistols 
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Four employees of Republic Aviation Corp., Farmingdale, N. Y., hit the fairways for their first Spring round. 





When Spring Comes... 
Cau Golfers Ge Far Sehind? 


Its that time of year, when the 
turf is showing signs of turning 
green and you can spot the golf- 
ers in office and plant coming out 
of hibernation with spasmodic 
twitchings of their swinging mus- 
cles. 

Industrial golf has reached epi- 
demic proportions. This year in- 
dustrial golfers will outnumber 
country club players with more 
than 15,000 company golf leagues 
going into action on the country’s 
fairways within the next few 
weeks. There will be a greater 
number of women’s golf leagues 
than ever before and mixed 
leagues will no longer be an in- 
novation. 

All this adds up to a lot of fun 
for the divot-diggers in the 
months ahead, but—before that 
first golfer tees off for the new 
season—a certain amount of 
groundwork must be laid. New 
leagues, going into action for the 
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By BEN CHLEVIN 


first time this year, must be or- 
ganized, officers elected, by-laws 
and regulations set up, handicap- 
ping systems decided upon and 
arrangements made for golf 
courses on which to play league 
matches. Secretaries of estab- 
lished leagues also have their 
work cut out for them: handicap 
records must be reviewed and 
brought up to date, team sched- 
ules must be set up and golf 
course arrangements confirmed 
for the coming season. 


INTER-PLANT TOURNEYS 


Here are some suggestions and 
ideas that may help make your 
company golf program more in- 
teresting and exciting... 

Inter-plant competitions are 
growing in popularity. Usually 
they consist of season-end tour- 
naments in which championship 
teams representing the different 
plant leagues meet for a playoff 
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to determine the plant cham- 
pions. 

The Color Print & Processing 
Division of Eastman Kodak Com- 
pany went this arrangement one 
better in 1956 when the ‘National 
C.P. & P. Open Tournament’ was 
staged for the first time. Each of 
the 12 sections of C.P. & P. Divi- 
sion were invited to participate, 
including those in Dallas, Wash- 
ington, Chicago, Palo Alto 
(Calif.), Flushing, Chamblee 
(Ga.), and Rochester (N. Y.) 

The tournament is open to men 
and women employees and golf- 
ers are given a choice of using 
their current handicaps or the 
Callaway System of One-Round 
Handicapping to arrive at their 
net scores on tournament day. 
Each section turns in its six low 
scores to determine the national 
champion. The winning section 
wins one ‘leg’ on the handsome 
‘traveling’ C. R. Nelson Trophy 
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and possession of the trophy for 
one year. Three ‘legs’ will give 
the winner permanent possession. 
According to Joe Rooney, of the 
Rochester Golf Committee, the 
tournament has been an unquali- 
fied success, with over 200 par- 
ticipants last year. 


MIXED LEAGUES 


And why not ‘Mixed Leagues’? 
The distaff side is developing 
some serious golfers and they’re 
giving the boys a real run for 
their money. 

Therese Kearney, Secretary- 
Treasurer of the Johns Hopkins 
University Applied Physics Labo- 
ratory in Silver Spring, Mary- 
land, reports that the APL Mixed 
Golf League completed another 
successful season in 1957 and is 
looking forward to 1958. League 
is composed of 2 or 3-member 
teams, grouped into flights (or 
classes) according to handicaps. 
Both men and women golfers are 
represented in the roster of 
league officers and committees. 

The Cargill Men’s League, Car- 
gill Incorporated, Minneapolis 15, 
Minnesota, has added spice to 
its weekly golf league schedule. 
In addition to regular league 


matches a special ‘Prize Event’ is 
featured for which golfers com- 
pete on an individual basis. The 
Cargill League had the usual dif- 
ficulty with unplayed matches un- 
til the teams were expanded from 
four to six men. In very few cases 
are more than two team members 
unable to play for personal rea- 
sons—and when they can all play 
they’re encouraged to do so to 
compete for the ‘prize event’. 
This insures a large turnout 
every week and simplifies the 
handicapping procedure. 

Outstanding feature of the 
Cargill League operation is the 
weekly bulletin issued to post 
players on league match and spe- 
cial events results, and the prize 
awards. Individual and team 
standings are kept up-to-date and 
are posted without delay to keep 
the between-matches chatter go- 
ing. 

If your company golf league 
has any questions or problems, 
check with the National Golf 
Foundation. As the national 
clearing house for golf informa- 
tion the Foundation tries to keep 
abreast of all new developments 
and will pass this data on to any- 
one that needs it. 








Callaway System of One-Round Handicapping 


Under this method, a player’s handicap is determined, after each 
round, by his gross score for the 18 holes and by the worst, or high- 
est, individual hole scores he has made. For instance, if his gross 
score was 107, he turns to the accompanying table and opposite that 
score finds that he may deduct the total of his four worst, or highest, 
individual hole scores. Thus, if he had scored one 9, two %s, and 
several 6s, he could deduct 29 strokes, giving him a net score of 78. 
The Callaway System Automatic Handicap deductions follow: 


CLASS A 
Score Deduct 
Par or less Scratch 
One over par to 75 14 worst hole 
76 to 80 Worst hole 
81 to 85 Worst hole plus 42 next 
86 to 90 Two worst holes 
91 to 95 Two worst holes plus 44 next 
96 to 100 Three worst holes 
CLASS B 
101 to 105 Three worst holes plus % next 
106 to 110 Four worst holes 
111 to 115 Four worst holes plus 12 next 
116 to 120 Five worst holes 
121 to 125 Five worst holes plus % next 
CLASS C 
126 to 130 Six worst holes 
131 to 135 Six worst holes plus 4% next 
136 to 140 Seven worst holes 
141 to 145 Seven worst holes plus 4% next 
146 to 150 Eight worst holes 


Note: Worst hole equals highest hole score. 
ETS ARMANI RRR CoRR Se! 





| re 
Golf Aids Available 


Your company can have a 
streamlined golf program this 
year by taking advantage of the 
numerous golf aids made avail- 
able by the National Golf Foun- 
dation, a non-profit organization. 
Whether your program consists 
of a ‘one-shot’ golf day, a season 
long league—or a combination of 
these, Foundation aids will help 
you make your program more ef- 
ficient, more colorful and more 
attractive to a greater number 
of employees: 


GOLF FOR INDUSTRY. A 56 page, 
814” by 11” illustrated handbook, 
is a practical check-list for the 
planning, organization and opera- 
tion of any type of company golf 
program. The book includes a 
section on Planning Industrial 
Golf Facilities, including practice 
putting greens, miniature golf 
putting courses, golf driving 
ranges, par-3 golf courses and 
regulation golf courses. $1.50 per 
copy, postpaid. 


THE EASY WAY TO LEARN GOLF RULES. 
An 80 page, 3 x 4 inch, simplified 
version of the Rules of Golf, text 
approved by the United States 
Golf Association and illustrated 
by 60 humorous cartoons and 





diagrams. Widely used in indus- 
trial golf programs to acquaint 
players with basic rules of golf. 
10¢ per single copy; 100 copies 
or more, 7¢ each. 


GOLF LESSONS. 32 pages of golf 
fundamentals as taught by 
America’s foremost professional 
instructors. Illustrates and de- 
scribes design, purpose and range 





of various golf clubs, the correct 
grip, elements of the swing, es- 
sentials of good putting, common 
errors in gripping and swinging, 
a glossary of golf terms, golf eti- 
quette and the Rules of Golf. 


GOLF RULES WALL CHART. An attrac- 
tive, 23” by 35” wall chart printed 
in two colors on heavy, durable 
paper, ideal for bulletin board dis- 
play. Chart contains text and 
illustrations from “Easy Way To 
Learn Golf Rules” booklet. Charts 
are 50¢ each, mailed postpaid in 
tubes. 


GOLF EVENTS. A 43 page, 4 by 9 
inch checklist of 101 tournament 
and novelty events to make any 
golf program varied and exciting. 
50¢ a copy. 


You can order any of these 
aids from the National Golf 
Foundation, 407 South Dearborn 
Street, Chicago 5, Mlinois—or 
send for the Foundation’s free il- 
lustrated ‘Golf Aids’ catalog. 
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Profits from automatic vending machines finance nearly 50% of industry's recreation activities. 





Vending Profits Pay for Better Programs 


Vending machines, designed to 
sell everything from soup to nuts 
at the drop of a dime or quarter, 
are making a major contribution 
toward the improvement of indus- 
trial recreation programs and fa- 
cilities. 

In thousands of plants through- 
out the United States and Canada, 
vending commissions are used al- 
most exclusively to finance rec- 
reation programs and employee 
activities. 

A survey completed by the Na- 
tional Industrial Recreation As- 
sociation in 1957 showed that, out 
of a total of 240 companies, 107 
companies used vending profits to 
defray recreation costs. Among 
companies with over 5,000 em- 
ployees, 100% of the firms fi- 
nanced recreation activities from 
vending commissions. Over 75% 
of the firms with 1,000 to 5,000 
workers use vending funds for 
recreation, while only 20% of the 
under-1,000 employee firms use 
vending profits for this purpose. 

Typical of the vending-financed 
programs is Sun Oil Company’s 
recreation program at Marcus 
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Hook, Pa. Sun Oil uses vending 
commissions to operate its exten- 
sive bowling, golf, and softball 
leagues as well as to defray the 
expenses of operating its recrea- 
tion facilities. 

In its Marcus Hook plant, Sun 
Oil feeds 5,500 employees with 
vending devices. The system in- 
cludes 5 completely-equipped can- 
teen units and approximately 80 
vending machines of various types 
conveniently located throughout 
the area. 

Grumman Aircraft Engineering 
Corporation at Bethpage, Long 
Island, is another firm that uti- 
lizes the latest automatic feeding 
devices in its plants—and uses the 
profits for recreation activities. 
Grumman recently installed an ul- 
tra-modern Auto-Snak bar at its 
Bethpage plant which serves soup, 
pastry, sandwiches, hot dishes, ice 
eream, and coffee. 

Hundreds of other U. S. firms 
have used vending profits to build 
recreation centers, swimming 
pools, golf courses, and bowling 
alleys as well as to defray pro- 
gram expenses. North American 
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Aviation, Inc., has paid for three 
extensive recreation facilities at 
its plants solely from vending 
profits. 


Employees Benefit 


The greater utilization of vend- 
ing devices by industry during the 
next decade will insure the rapid 
expansion of employee recreation 
facilities and activities. 

When vending profits are used 
for recreation purposes and other 
employee services, company em- 
ployees feel that they are getting 
more than food—they’re actually 
sharing in the sponsorship of es- 
sential services. As vending 
profits increase, so do employee 
services. 

Automatic vending, with an es- 
timated 1957 volume of over two 
billion dollars, has become an all- 
important part of in-plant feeding 
and employee servicing. Based on 
estimates of the Automatic Mer- 
chandising Association, in 1957 
approximately 16% of all ciga- 
rettes, 21% of all candy, and 30% 
of all soft drinks sold in the coun- 
try were machine dispensed. 
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Vending machines, already an 
important distribution method for 
a dozen products, are on the verge 
of a new burst of expansion. The 
vending industry figures that by 
1960, coin-operated machines will 
be disgorging everything from 
soup to full-course meals in indus- 
trial plants. 

There are a wide variety of ma- 
chines already on the market. 
Among these are hot food venders 
serving a choice of three dishes, 
beef stew, baked beans, etc.; a 
machine which serves a choice of 
three salads; and devices which 
cough out chewing gum, popsicles, 
refrigerated sandwiches, candy, 
crackers, cigars, cigarettes, hot 
chocolate and coffee, soup, milk in 
an assortment of containers, and 
fruit juices. 

A survey made by the Paper 


|. Cup and Container Institute last 
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year showed that in 580 U. S. 
plants the following items were 
being served by vending devices: 


Item Plants Serving 
Candy, nuts, and gum 462 
Coffee 268 
Soft drinks in cups 244 
Milk 219 
Ice cream sticks 138 
Hot chocolate 76 
Pastries and baked goods 75 
Fruit juices 57 
Sandwiches 27 
Ice cream cups 26 
Soups 20 
Since the close of World War 


II, when plants offered on the av- 
erage of only 1.1 items through 
machines, there has been a de- 
cided growth in the variety of 
foods offered to workers so that 
plants now average nearly four 
items per plant. 

Over 20 vending machine manu- 
facturers are hard at work de- 
veloping new products that will 
provide greater service to indus- 
try and overcome some of the 
basic problems in serving hot 
meals. In the past three years, 
Automatic Canteen Co. of 
America, Rowe Manufacturing 


TWENTY-ONE per cent of all candy, 
16% of all cigarettes, and 30% of all 
soft drinks sold in the United States are 
machine dispensed. Profits pay for all 
types of employee activities and help 
finance new golf courses, swimming 
pools, and bowling alleys. 


Company, Continental Industries, 
Vendo, Inc., Qwik-Kafe and other 
manufacturers have been working 
on new full-course meal equip- 
ment they hope, in time, will make 
the company cafeteria obsolete. 


Significant Trends 


One of the most significant 
trends in vending is that smaller 
companies, due to the high cost of 
operating their low-volume cafe- 
terias, are turning to machines 
for food serving. This will defi- 
nitely have a positive effect upon 
the growth of recreation pro- 
grams among the smaller con- 
cerns in future years as more 
vending profits are channeled to 
recreation. 

Vending operators, too, are 
helping the recreation cause by 
encouraging companies to operate 
the machines for this purpose. 
And they have some excellent case 
histories to prove their point. 
Every year, more and more rec- 
reation facilities are being built 
exclusively from vending profits. 

Generally speaking, commission 
arrangements on vending devices 
vary from company to company. 
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Most companies negotiate con- 
tracts with vending operators and 
work out commission arrange- 
ments based upon service and 
volume. Some firms own their 
own machines, but usually they 
are contracted for through a fi- 
nancially-responsible vending 
company. Service is usually the 
first consideration in choosing a 
operator, with commissions next 
in importance. 

It is rather difficult to estimate 
the contribution that vending has 
made to industrial recreation dur- 
ing the past ten years. But, it is 
safe to say, that vending profits 
have resulted in a tremendous ex- 
pansion of recreation services 
during this period, an expansion 
that undoubtedly could not have 
been accomplished otherwise. 

Today, U. S. industry is the 
principal market for vending 
equipment. And industrial recrea- 
tion is the principal benefactor. 
As new machines and services are 
developed by the vending indus- 
try, more and more profits will be 
forthcoming for the improvement 
and betterment of recreation fa- 
cilities and services. 





















Kighteen Years of Vending 


at North American Aviation 


Ever since the employee recreation program was inaugurated 


at North American Aviation, Inc. in 1940, vending profits have 


been used to finance recreation services. Here is what has been 


accomplished. 


Vending has played a major role 
in financing North American 
Aviation’s recreation program 
ever since it was established in 
1940. 

Immediately after the recrea- 
tion program was founded, North 
American formed a corporation to 
collect commissions from vending 
items such as soft drinks, ciga- 
rettes, candy, and gum. All vend- 
ing funds have been used solely 
since that time, to finance “recrea- 
tion and welfare” services. 

Since 1940, North American’s 
employee recreation program has 
shown a steady expansion. Here 
are some of the things that have 
been accomplished: 


1. Commissions from vending 
finance nearly 70 different leisure- 
time group activities. 

2. Employee recreation and 
welfare programs financed by 
vending commissions are now in 
operation in all of the divisions of 
North American Aviation, Inc. 
These include Atomics Interna- 
ational, Canoga Park, Cal.; Roc- 
ketdyne Division, Canoga Park, 
Cal. and Nesho, Mo.; Missile De- 
velopment and Autonetics Divi- 
sions, Downey, Cal.; Los Angeles 
Division, Los Angeles, Cal.; and 
the Columbus Division, Columbus, 
Ohio. 


3. Vending commissions have 
paid for three new recreation fa- 
cilities at North American plants 
since 1947. The cost of land, im- 
provements, and maintenance of 
each of these facilities is being 
defrayed from vending profits. 
its. 

In 1947, the Los Angeles Divi- 
sion used its vending fund to 
acquire fourteen acres of land ad- 
jacent to the Los Angeles Interna- 
tional airport. This facility now 
includes a modern recreation cen- 
ter with auditorium, club rooms, 
locker rooms, and showers; one 
baseball diamond, three softball 


THIS NEW recreation center, which 
services North American’s Los Angeles 
Division plant, was paid for by com- 
missions from vending. 


diamonds (two lighted); picnic 
areas, children’s playground, and 
canteen area; badminton, tether- 
ball, basketball, horseshoe, volley- 
ball, and shuffleboard facilities. 

In 1951, the Columbus Division 
used vending receipts to purchase 
a sixty-seven acre wooded area, 
near the Columbus airport, which 
has been developed into a modern 
recreation plant. This unit in- 
cludes picnic areas, two well- 
equipped playgrounds, twelve 
horseshoe courts, four softball 
diamonds (three of which are 
lighted), a Little League baseball 
field, model airplane field, and a 
large outdoor pavilion. A club- 
house on the grounds provides fa- 
cilities for thirty North American 
activities clubs. A ten-acre plot 
north of the park is the home of 
North American’s Rifle Club, Pis- 
tol Club, Trap Club, Muzzle Load- 
ers, and the Ace Archery Club. 

In 1956, vending commissions 
paid for the acquisition and devel- 
opment of a five acre plot for rec- 
reational purposes in Downey, 
California. This facility, with 
clubhouse, picnic area, play- 
ground, barbecues, and softball 
diamonds, is serving the em- 
ployees of the Autonetics and Mis- 
sile Development Divisions. 





VENDING COMMISSIONS finance all recreation activities at the Los Angeles 
Division facility. The park includes a children’s playground, picnic area, club 


house, and lighted sports areas. 
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LENGTHS: 


hich Men's woods are based on 42%” and 43” driver except Model 43R 
and left-hand woods which are based on 43” driver only. Ladies’ 








eles woods are based on 4114” driver. Men's irons match 384,” No. 2 
om- iron, Ladies’ irons match 37,” No. 2 iron. 







nic MODEL 40 WOOD 
nd Solid Persimmon Head 
er- 







Medium-large head of semi-pear shape, medium 
depth. True-Temper's ROCKET step-down chrome- 
plated shaft. New Rib Guide fine leather grip, 
spiral-grooved and perforated $27.00 each 


Model 40R with new Victory grip....$27.00 each 
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MODEL 400 IRON 


Fine Stainless Steel 


This beautiful and ultra-new ‘‘Center Power'’ ah adn, h 
model features a great concentration of weight 
behind the hitting area. Equipped with True 
Temper's ROCKET step-down chrome-plated 
shaft and new Rib Guide fine leather grip, 
spiral-grooved and perforated......$19.00 each 


Model 400R with new Victory grip..$19.00 each 





MODEL 41 WOOD 


Solid Persimmon Head 


large head, deep face. True Temper's ROCKET 
or ROCKET ‘'S"’ (stiff) chrome-plated step-down 
shaft. New Rib Guide grip of fine leather, spiral 
Grooved and perforated $27.00 each 


Model 41R with new Victory grip $27.00 each 





HILLERICH & BRADSBY CO., Louisville, Also makers of Famous Louisville Slugger Bats 









MODEL 42R WOOD 


Large, rounded head of medium depth. 
Solid persimmon. True Temper METEOR 
| chrome-plated shaft. Victory grip. 

| $21.50 each 
| 





MODEL 420R IRON 


Compact, chrome-plated head with slightly 
offset blade of popular Bar Back design. True 
Temper METEOR chrome-plated shaft. New 
Victory grip $14.50 each 
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Left-hand 
MODEL 400R IRON 


Chrome-plated carbon steel head of flange 
ubs sole design. True Temper’s Rocket step- 


down shaft. New Victory grip..$19.00 each 















Also available in left-hand are wood models 
43R and ladies’ 45. lron models 430R and 
ladies’ 450 are also available but with 
flange sole heads. 


MODEL 430R IRON 


Bright chrome-plated head of new Ridge Weight 
type. Chrome-plated CENTURY shoft by True 
Temper. Golf Pride grip.............--.- $10.00 each 
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MODEL 43R WwooD 


large, solid persimmon head with deep 
face. Chrome-plated CENTURY shaft by 
True Temper. Golf Pride grip..$15.00 each 








MODEL 450 IRON 
SS LA Pe Slightly offset head—chrome-plated—of com- 


pact Bor Back design. True Temper ladies’ flex 
C | U hs METEOR chrome-plated shaft. Ladies’ black 
and green Rib Guide grip $14.50 each 


Model 450R with ladies’ new Victory grip 
$14.50 each 


4 MODEL 45 Woop 
Solid persimmon head of medium 
size and depth. True Temper ladies’ 
flex METEOR chrome-plated shaft. 
Ladies’ black and green Rib Guide 
grip $21.50 each 
Model 458 with ladies’ new Victory 
grip $21.50 each 








Left-hand 
MODEL 41R WOOD 


Large head, deep face. True Temper's Rocket 
step-down shoft. New Victory grip. 
$27.00 each 


MODEL 46R WOOD > MODEL 460R IRON 


Medium size head of solid persimmon with > on chrome finish head of new Ridge Weight 
des 


medium deep face, ladies’ CENTURY shaft by gn. ladies’ CENTURY chrome-plated shaft by 
True Temper, Ladies' Rib Lock grip....$15,00 each True Temper. Ladies’ Rib Lock grip....$10.00 each 











Model 44 Wood «nd Model 440 Iron were designed for men and 
women who require clubs of specifications between those of standard 


men’s and women's clubs. 


MODEL 44 wooD 
Medium-large rounded head with deep face. Solid 
persimmon. Chrome-plated METEOR shaft by True 
Temper. New Rib Guide red leather grip..$21.50 each 


MODEL 440 IRON 
Compact chrome-plated head of Bar Back design, 
slightly offset. Chrome-plated METEOR shaft. New 
Rib Guide red leather grip......$14.50 each 


Junior Outfit 
This outfit contains brassie, 
No. 2 iron, No. 5 iron, 
putter, and bag. No other 
combination of items is 
available 


Individual Clubs 
Woods—Dr. 39”; Br. 38," 
Sp. 38” _........$13.00 each 
lrons—No. 2, 3542"; No. 5, 
34”; No. 7, 33”; No. 9, 
3249"; P. 31%" $9.00 each 


WIDE VARIETY OF GRIPS AVAILABLE 
(1) Rib Guide grip—fine black leather wound over formed cork and 
rubber cushion. Built-in rib running down underside guides hands in 
proper gripping position. On models 40, 41, and 400. 
(2) New Victory grip. Cork and ton rubber combination with herringbone- 


slot pattern; vulcanized to shaft. 
models 40R, 41R, 42R, 400R and 420R. 


Rib running down underside. On 


(3) Golf Pride grip.. Cork and tan rubber combination vulcanized to shaft. 
Horizontal slot pattern. On models 43R and 430R. 

(4) Ladies’ Rib Lock grip. Combination cork and red rubber vulcanized to 
shaft. Rib down underside guides hands in proper gripping position. 


On models 46R and 460R. 


(5) Ladies’ size Rib Guide grip. Fine black and green leather wound over 
formed cork and rubber cushion with rib. On models 45 and 450. 


SPECIAL PUTTERS 


No. S—{2-way) Shallow steel head; 
wide top edge. For right and left- 
hand. Either red Rib Guide leather 
or Rib Lock grip...................$14.50 


No. G—Mallet-type aluminum head 
— medium size—no offset. Red 
rubber, pistol-type grip. RIGHT 
HAND ONLY 

No. H—Steel head—satin chrome 
finish. Wide top edge; very wide 
flange sole—gooseneck. Red Rib 
Guide leather grip, spiral-grooved 
and perforated. Also available in 
ladies specifications. (No. H. L.) 
RIGHT HAND ONLY $14.50 


No. J—Mallet-type aluminum head 
—medium size—extreme gooseneck. 
Red Rib Guide leather, spiral- 
grooved, perforated grip. RIGHT 
HAND ONLY 


Pitching Wedge 


Deep, lofted (more than No. 9 iron) 
chrome-plated head with wide 
ridged sole. True Temper METEOR 
shaft. Victory grip 


Sand Wedge 


Heavy deep-lofted head with broad 
rounded sole. Almost indispensable 
for shots from sand traps. Equally 
useful for shots from heavy rough. 
Available in all iron club models, 
at their respective prices. 


No. B—Shallow bronze head. Top 
edge slants back to wide sole. 
Long square hozel. Leather grip 
flat on top side under left hand. 
RIGHT HAND ONLY. 


No. A—Shallow mallet-type alumi- 
num head in metallic green. Offset 
neck. Leather grip flat on top side 
under left hand. RIGHT HAND 


No. D—Mallet-type bronze head of 
shallow depth—gooseneck. Leather 
grip flat on top side under left 
hand. RIGHT HAND ONLY....$14.50 


No. E—Shallow bronze head with 
wide two-way blade for right- or 
left-hand. Red rubber pistol type 
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Special Chipper 
Flange sole chrome-plated head. 
Upright lie, slightly lofted face. 
True Temper METEOR shaft. New 
Victory or Rib Guide grip of fine 
leather 


Super Cleek 
(No. 5 WOOD) 
Small head, shallow face lofted 
several degrees more than standard 
No. 4 wood. True Temper ROCKET 
step-down chrome-plated shaft. Fine 
leather Rib Guide grip 
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Being over-40 doesn’t mean the end of active sports parti- 
cipation. Most older employees can engage in sports acti- 
vities and they are generally better off for doing so. 


“I'm too old” is probably the 
most-repeated, most untrue ex- 
cuse given for non-participation 
in active sports by U. S. indus- 
try’s 30 million over-40 employ- 
ees. 

There is no age barrier for 
sports participation. A person’s 
ability to participate in individ- 
ual or competitive sports depends 
chiefly on his physical condition 
and his ability to use a little com- 
mon sense in playing in modera- 
tion. 

In recent years, much of the 
talk about heart disease has 
caused older employees to shy 
away from sports participation 
because they wrongly think that 
it is harmful to the heart. Noth- 
ing could be farther from the 
truth. 


Strengthens Heart 


Dr. T. R. Van Dellen, one of the 
nation’s leading medical journal- 
ists and practitioners, insists 
that exercise is beneficial at all 
ages and sports are an excellent 
means of exercising regularly. 
Moderate exercise, be it in play- 
ing golf, tennis, bowling, or 
swimming, can strengthen the 
heart rather than weaken it and, 
as a result, actually reduce blood 
pressure. 

A special symposium of the 
American Heart Association held 
in Cincinnati last year made 
these findings: (1) Underexer- 
tion may be more of a hazard for 
heart patients than overexertion, 
(2) physicians should not be 
afraid to counsel their heart pa- 
tients to exercise and go to work, 
and (3) exercise and recreation 
ease psychological tension which 
often follows a heart ailment. 

It’s important that the older 
person has a complete physical 
examination prior to engaging in 
sports to make sure he is in good 
physical condition. His doctor 
will tell him whether he can or 
cannot participate, and to what 
degree. 

Dr. Elmer D. Mitchell, a mem- 
ber of the University of Michi- 
gan’s Institute for Human Adjust- 





ment, adds another precaution: 
“Speed events have absolutely no 
place in the program for older 
people in sports. Shy away from 
the sudden explosive efforts of 
all-out speed, quick stopping, and 
over-exertion.” 


This advice all adds up to the 
fact that older employees should 
choose sports activities that fit 
their physical capacities. Pick 
sports that are less strenuous. 
Bowling and golf are excellent 
sports for any employee in good 
health with a yen to participate 
competitively. Team sports such 
as tennis, volleyball and softball 
can be as much fun at fifty as 
they are at twenty, providing the 
older player doesn’t play until he 
can’t stand up. 

Here are a few tips to help 
older people gauge their sports 
capacities and add to their en- 


joyment: 


1. Pick opponents of equal 
skill. If you’re forty, don’t try to 
whip a youngster of eighteen at 
tennis. Find someone of equal 
skill who plays at your pace. 


2. Quit when you’re tired. Give 
in a little on that competitive 
spirit. When you're tired, and 
getting fatigued, call it a day. 


3. Participate regularly. Be- 
cause you can’t play as long as 
you could at twenty, increase the 
regularity of your sports partici- 
pation and you'll find your inter- 
est and enjoyment will increase. 
Try playing golf twice a week in- 
stead of once; nine holes instead 
of eighteen. 


4. Shorten your period of par- 
ticipation. Moderation is your 
best rule of thumb in determining 
your capacity to participate. Keep 
your sports participation within 
your range of endurance. Bowl 
one less game, take a shorter 
walk or swim, or hunt for two 
hours instead of six. 


The recreation director who 
realizes the capacities of older 
people in sports participation will 


Older 
Employees 
CAN Enjoy 
Sports, 
Too! 






















































Forty to Fifty 
Years of Age 


Fifty to Sixty 
Years of Age 


Over Sixty 
Years of Age 


RECOMMENDED SPORTS FOR OLDER EMPLOYEES 


Here is a list of recommended sports for the “older” age 
groups. Use this as a guide in selecting your own activities 
or in programming activities for your company: 


Archery, badminton (doubles only), bowling, boat- 
ing, curling, fishing, golf, handball (doubles only), 
riding, shooting, shuffleboard, skating, horse- 
shoes, skiing, square dancing, swimming, table 
tennis, tennis, volleyball, hiking. 


Archery, bowling, calisthenics, croquet, curling, 
deck tennis, card playing, fishing, golf, horseshoes, 
hunting, riding, shuffleboard, skating (moderate 
only), square dancing (but take it easy), swim- 
ming, tennis (moderate), table tennis, volleyball, 
hiking. 


Archery, bowling, calisthenics, canoeing, croquet, 
curling, deck tennis, fishing, golf, horseshoes, rid- 
ing, slow rowing, sailing, shooting, shuffleboard, 
mild skating, square dancing, swimming, table 
tennis, tennis (very mild), volleyball, hiking, and 





card playing. 








plan his program around their 
specific needs. Sports participa- 
tion should be encouraged among 
older employees. 


Benefits Are Great 


Today, with our modern indus- 
trial system creating new goods 
and devices which make our lives 
more sedentary, the values of 
sports participation as a means 
toward physical fitness were 
never more important. Older em- 
ployees as well as younger work- 
ers must exercise to keep fit. 


Sports provide a means to this 
end. They provide a good release 
valve for worries, tend to keep a 
person’s weight down, and help 
stimulate interest and sociability 
in the individual. 


Just remember that there’s no 
truth to the old tale that “exer- 
cise shortens life.” The only thing 
that really shortens life is time. 
So add a little sports participa- 
tion to your daily life now. You 
are the only person who thinks 
you're too old! 
































He comes home in a better mood since he started playing in something he calls a mixed foursome.” 
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How to Organize a Choral Group 


The employee choral group can 
make an important and valuable 
contribution to your company. A 
handy 12-page booklet, “How To 
Organize An Employee Choral 
Group For Your Company,’ is 
now available free from the E. R. 
Moore Company, 932 Dakin 
Street, Chicago 13, Ill. The book- 
let tells how to recruit choral 
members, basic needs, how much 
to pay a director and accompan- 
ist, rehearsal room, and who pays 
the costs. 


Preview of Leisure Years 


A new 36-page booklet, de- 
signed for distribution by man- 
agement to men and women at 
age 60 or older, is now available 
from Retirement Education, Inc., 
Caxton Bldg., Cleveland 15, Ohio. 
The booklet has been especially 
written to help condition em- 
ployees prior to retirement. 


Free-Film Catalog 


Modern Talking Picture Serv- 
ice, 3 East 54th Street, New York 
22, N. Y. is now distributing its 
new 16mm film catalog, ‘1959 
Pocket Guide to Free Films.” 
The booklet lists hundreds of free 
films on sports, travel, and educa- 
tional subjects. 


Tour Europe on $2 Per Day 


A new booklet, “Your Key To 
Adventure,” tells how you can 
tour Europe by bicycle for as lit- 
tle as $2 per day. It’s now avail- 
able free from American Youth 
Hostels, Inc., 14 West 8th Street, 
New York, N. Y. 


Leisure Time 


You'll definitely want to get a 
copy of “Leisure Time,” an inter- 
esting little booklet now being 
distributed by Equitable Life As- 
surance Society of America, 393 
Seventh Ave., New York 1, N. Y. 
Contains some excellent philoso- 
phy and ideas on what leisure 
time is all about—and how you 
can make better use of it. 
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where champions 
are chosen... 
it’s aba 


every time! 


NCAA FINALS 
Kentucky Fair and 
Exposition Center, 
Louisville 














in 1957-1958, every major 


basketball tournament 





NAIA FINALS 
Kansas City Municipal 


Auditorium 


is being played on a 
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TEAL |[ROPEY, 






A 
Finished FLOOR! 


Boston 
Gardens 
Home of the 

Coltics 

Favorite of Spectators and Players Alike — 
Hillyard TROPHY “Finish for Champions” The lightest, NIT 
smoothest, longest-wearing, no-glare, non-skid finish — Madison Square 
developed for the nation’s finest gymnasiums. Garden 


WOMEN’S AAU 
b) St. Joseph Municipal 
Auditorium 





NATIONAL AAU 


Denver Auditorium Arena 


MAIL COUPON TODAY! 














| HILLYARD, St. Joseph, Mo. 
The Hillyard Maintaineer Is | Please have the Hillyard “Maintaineer®” show me how easily | can have a 

“On Your Staff—Not Your Payroll’ TROPHY Championship Gym Floor. 
| IO iscsivnicessistereniatseiecednenichlesestantinienniesitatisnatabeapinsiaiatiniaiaseceassicaaeinsnantaielamsasinadtoieninianitbaian 
| _— 

ST. JOSEPH, MO. || | a sinicciscicestnisindectinectictaisrissitepniaaiiesdiiinmiadapiicinsiaaeit 
Passaic, N. J. ] PN sisi sispisicaicaetseieiieiaeicaiin cinerea 
San Jose, Calif. Gi cnicicitancdietiamdmaies do POD stinccnvevniciamniiapeiinnnniiiatai 


Branches and Warehouse Stocks in Principal Cities 
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MMM PER STEEL RECREATION] 


Over 800 kids have bene- 
fited from Kaiser Steel’s 


unique children’s program. 





At Kaiser Steel... 


MOM & DAD BRING THE KIDS | 
And the Whole Family Gets a Night Out! 





The baby-sitting bite in Fontana, California is as 
tough as it is in Upper Darby, Pa. There just 
aren’t enough capable people available to sit in 
regularly and content themselves with the task of 
keeping Junior’s hands out of TV tubes or away 
from the cookie jar. 

Those few that are so classified are held highly 
in the community esteem; their services are well- 
scheduled and fairly costly if engaged more than 
an occasional Saturday. 

Fontana is the home of Kaiser Steel, a company 
long recognized as a leader in developing pro- 
grams of employee recreation. When participation 
slumped at various meetings and group vignettes, 
a remedy was drawn up by Employee Activities, a 
part of Kaiser Personnel Services. 


Nearly Four Hours of Fun 


This plan keeps kids busy from about 7 p.m. 
until the adult ‘activity ends, or no later than 
10:45. The only serious limitation is that the pro- 
gram doesn’t include children under 5 years old. 
Kids younger than this require nursery care and 
Kaiser isn’t presently equipped to supply it. 

Outside of this drawback, the plan is a honey. 
The parents deposit the children at the Employee 
Activity Office any shindig evening. Registration 
is completed for the kids and parents alike; the 
youngsters go to their particular building and the 
parents to theirs depending upon the activity. The 
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youngsters are placed under the supervision of a 
volunteer counselor; one of which has been sup- 
plied by each club and activity. 

The counselors have been trained for this pur- 
pose in special classes and many of them have 
gained leadership experience in the Summer Day 
Camps held throughout the summer. 


Programs at Two Locations 
The special program devised is dependent upon 
location. The Club House is a new structure con- 
taining 4 meeting rooms, photography dark room, 


ham radio station, lobby and kitchen. Its activities 
run as follows: 


7 :00-7 :05—Registration 
7 :05-8 :00—Quiet Games—Monopoly, Scrab- 


ble; Card games; Building 
blocks, ete. 


8:00-9 :00—Age graded crafts—leather tool- 
ing; model building, photogra- 
phy, etc. 

9:00-9:15—Cleanup and Rest Period 


9:15-9:45—Movies* ** 


The Recreation Hall is the other meeting spot; 
its new facilities are able to take on just about any 
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type of active sport describable. A nite over here 
runs this way: 


By BILL SHERMAN 


7:05-9 :00—Active Games—Volleyball; Ping 
Pong; Shuffleboard; Badminton; 
Basketball. 
Quiet Games. 
Special Feature in Music Room 


9:00-9:15—Cleanup and Rest Period 
9:15-9:45—Movies*** 


***Most adult activities are completed by 
9:45 but for those that run later the children 
are kept busy with some form of quiet rec- 
reation until called for. All children must be 
picked up by 10:45 p.m. 


The counselors are advised to use their own 
initiative and special skills in programming. Some 
of them use portable TV sets, for example, when 
a subject like Disneyland or “Maverick” is show- 


ing. 
Stress Good Behavior 


The theme stressed by the counselors is good 
manners, sharing with others, respect for another 
child’s possessions, good sportsmanship, and 
proper care and use of equipment. The format pre- 
sents as much possible variety within the frame- 
work of sound recreation and good citizenship. 

Operating expenses for the program are drawn 
from the Kaiser Recreation Club, a composite of all 
employee activities and clubs. The Club supplies 
the money from its many canteen services; profits 
from these defray this expense and many other 
programs. Capital expenditures for new facilities 
and equipment, however, come from the coffers of 
Employment Activities, the company branch. 


Program Administration 


These two offices exemplify the good working 
relationship that can exist between the company 
and its personnel. The actual administration of 
new policy and fund allocation stem from the op- 
eration of the Advisory Council whose members 
come from both organizations. 

The results have been pleasant. Over 800 kids 
have benefited from the program and adult par- 
ticipation has not only checked its slide, but in- 
creased 10%. 

Success has been traceable to the fine physical 
facilities, excellent character of its leadership, and 
high quality of craft materials, movies, sports and 
other activities. 

Kaiser has shown to recreation leaders that a 
good way to bring up the kids is to bring ‘em 
along. 


PARENTS leave their children at the registration desk where 
a volunteer leader takes over. The program is open to any 
child 5 years or older. Registration starts at 7 o'clock sharp. 





GAMES AND CRAFTS are the most popular activities in 
the program. Sports instruction, as illustrated in the photo 
below, is provided by adult counselors. Counselors keep the 
program varied, give each child a chance to participate. 
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Annual reports on recreation 
programs normally include a 
tabulation of the number of par- 
ticipants in each activity on the 
program calendar—200 bowlers, 
60 golfers, 32 tennis players, 17 
in the camera club, 32 women who 
learned to make lamp shades, etc., 
etc., etc. 


Recognizing that there is a du- 
plication of interests—some of 
the bowlers being also active in 
more than one event—the total 
figures for a year are usually im- 
pressive. 

But they do not tell the whole 
story. We know how many em- 
ployees took part in a program, 
but not how much they partici- 
pated. “How much” is important 
in measuring program effective- 
ness. 


How To Measure 

Arriving at “how much” is not 
difficult. For each program ac- 
tivity, multiply the number of 
participants (actual count or es- 
timates) by the average number 
of hours of participation for the 
season. For example, the 60 golf- 
ers mentioned above held eight 
matches during the summer, each 
match lasting about three hours. 
Eight matches multiplied by 
three hours equals 24 hours of 
competition, and this multiplied 
by 60 golfers give 1,440 total rec- 
reation hours of golf. 


Meanwhile, the 32 women who 
learned to make lamp shades met 
six times for this purpose for an 
average of two hours per session. 
Six times 2 equals 12, times 32 
participants results in a total of 
384 hours for lamp shade les- 
sons. Perhaps during the entire 
course, the women took their 
shades home with them and 
worked there for an additional 
four hours. Four multiplied by 
32 equals 128 additional hours, 
which added to 384 course hours 
gives a grand total for lamp 
shade making of 512 hours. 

Take a one-time event as a 
third example. Let’s figure the 
participation at the annual 


How To Measure 
Program Participation 





Fun for All, But. . . 


Lynn Hurley’s column, 
“Family Living,” in the Chi- 
cago Tribune, recently car- 
ried a letter from one of her 
troubled readers which sums 
up one of the major pitfalls 
of many recreation directors. 
Here is the letter and Miss 
Hurley’s comments: 

Dear Miss Hurley: 

My husband is a recreation di- 
rector and is so busy working to 
provide leisure time activities for 
other people, he doesn’t spend any 
time with his own family. What 
can I do to help him see that he 
needs recreation with us? 

WILLA 


Miss Hurley’s Answer: 
“Take a page out of his own 
book. Schedule some family 
activities, and mark his cal- 
endar with time, place, and 
event.” 











Christmas party. If 1,000 young- 
sters attend for 214 hours, the 
total is 2,500 recreation hours. 
But that is not all; 600 parents 
escorted the kids and the party 
was recreation for them, too. So, 
1,500 hours should be added to 
cover their attendance. Then add 


in the 50 employees who volun- 
teered to work to put the party 
over. There was an average of 
four hours each for these people, 
a total of 200 hours. Adding all 
these totals together, we get a 
grand total of 4,200 recreation 
hours for the Christmas party. 


Figures Impressive 


By proceeding in this way for 
each activity on the year’s rec- 
reation calendar, using actual fig- 
ures where available and making 
fair estimates if figures are lack- 
ing, a much better picture of 
program effectiveness results. For 
most programs, the total recrea- 
tion hours for the year will be 
astronomical—and impressive. 


A further step is possible. By 
dividing the total recreation 
hours for each activity by the 
total cost of that activity, an idea 
of relative costs emerges. Every- 
one knows that golf costs more 
than horseshoes, but how much 
more per participant or per hour 
of play? When budget time comes 
around, such data could be very 
handy in arriving at equitable di- 
vision of funds, or in deciding if 
an activity is too expensive for 
the program on the basis of par- 
ticipation. 





MEASURING PROGRAM participation, by the simple method outlined in this 
article, can help you determine if the cost per hour of play is too expensive for 
your program. Participation is measured by multiplying the number of times the 
activity is performed by the hours played by each participant. 


24 RECREATION MANAGEMENT, MARCH 1958 








ploy 


REC 
Loo 
new 
has 
its 

















R MCS 


WORKING WIVES 
INCREASE 


According to a recently released Gov- 
ernment survey, working wives have 
increased at the rate of one million a 
year for the past five years. The total 
has jumped from 7.5 million in 1952 
to over 13 million in 1957. In 1940, 
there were only 5 million wives em- 
ployed. 


* # # 


RECREATION ON A BUS 


Look for a rear recreation area in the 
new Greyhound buses. Greyhound, Inc. 
has just purchased new equipment for 
its cross-country routes which include 
revolving seats and card tables. Game 
equipment will be stocked for the en- 
joyment of passengers. 


* * * 


JACKPOT CUSTOMERS 


Amusement park operators in indus- 
trial centers classify industry as their 
best customers. One operator says he 
does more business in the seven days a 
year when his park is leased by indus- 
trial employee clubs than he does in 
the remaining four months. 


RECESSION! SO WHAT? 
There’s been a lot of talk lately about 
recessions and depressions. Neither 
makes much difference to industrial 
recreation. Actually, industrial recrea- 
tion had its basic inception during the 
prewar depression. The interest of 
management in employee recreation 
activities appears to intensify in some 
sort of inverse ratio to a decline in 
working schedules. 


* * * 


RANDOM NOTES... 

U. S. industry is fast-becoming the 
world’s biggest customer for trophies, 
gift watches, medals, buttons, etc. No- 
body knows the exact tonnage, but one 
trophy firm sells over half-a-million 
dollars worth of service buttons to in- 
dustrial organizations every year. 


A $7,500,000 sports arena with theater 
equipment and basketball seating for 
18,000 will be started at the University 
of Illinois this fall. A $20 per semester 
increase in student fees will finance the 
project which will be completed in two 
years. 


Goodyear Tire and Rubber Company’s 
entry in this year’s six-team National 
Industrial Basketball League will travel 
7,300 miles in filling its 17 road games 
on a 35-game schedule. 
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Plan, Promote, Organize 
INDUSTRIAL GOLF 


programs ° activities ° facilities 

A 56 page, fully illustrated golf handbook designed 
to aid the industrial personnel director, recreation 
supervisor, tournament chairman, golf day committee 
and golf league officer with new ideas and techniques 
to make company golf events more attractive and 


more effective. 
$1.50 postpaid, from the 
NATIONAL GOLF FOUNDATION, Inc. 


407 South Dearborn Street @ Chicago 5, Illinois 





* Golf Lessons. 32 pages 
of golf fundamentals as 
taught by America's fore- 
most professionals. 100 


copies or more, 8¢ ea. toons. 





OTHER GOLF ACTIVITY STIMULATORS: 


* The Easy Way To 
Learn Golf Rules. 
USGA approved text illus- 
trated by humorous car- 
100 or more, 6¢ ea. 


* Golf Events. More than 
100 tournament events to 
aid the golf committee. 
Single copies, 50¢; ten or 
more copies, 30¢ ea. 


* Golf Rules Wall Chart. 
23” by 35” wall chart in 
two colors, text from “The 
Easy Way to Learn Golf 
Rules," 50” ea. 
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THE RECREATIONAL NEEDS QO 


For some unknown reason, 
women employees are being left 
out of industrial recreation pro- 
gramming. Industrial recreation 
expenditures have doubled in the 
past ten years, facilities have 
tripled, activity programs have 
broadened a hundredfold. Yet, 
recreation opportunities for 
women have marked time. 

There are 50 per cent more 
women employed in U. S. indus- 
try today than there were fifteen 
years ago. But industrial recrea- 
tion directors only pay lip-service 
to the women in industry today, 
providing them with the barest 
minimum in activities. 

Actually, women employees 
need the benefits of recreation 
more than men. Here are some of 
the reasons: 

1. Recreation can offer much- 
needed leadership opportunities. 
The rewards of business and in- 
dustry—position, authority, high 
salaries—are pretty much re- 
served for men. Yet many women 
need the opportunities to express 
and satisfy their leadership de- 
sires. An office girl who files all 
day has little opportunity to 
prove her leadership ability. Rec- 
reation activities can offer nu- 
merous opportunities for the 
woman employee to demonstrate 





her leadership abilities. Such abil- 
ities, once expressed, often result 
in increasing her value to the 
company and provide her with 
the self-confidence to accept 
greater responsibilities. 


2. Recreation develops socia- 
bility and, as a result, increases 
company loyalty. In industry, 
more than any place else, there is 
a definite tendency for women to 
stay aloof from other members of 
the organization. This, of course, 
is due primarily to the fact that 
the woman’s duties are more spe- 
cific than men, more departmen- 
talized, more limited. There are 
fewer opportunities for in-plant 
communication and _ sociability. 
Recreation opportunities guard 
against this aloofness. Women 
who participate in plays, choral 
groups, or sports learn to know 
and appreciate other members of 
the organization. This develops 
company loyalty, increases mu- 
tual appreciation, and betters em- 
ployee understanding. 


3. Greater participation in rec- 
reation activities brings the fam- 
ily closer to the employee circle. 
As more women participate in 
employee activities, the entire 
family will be brought closer to 
the firm’s operations. Wives of 


WOMEN prefer activi- 
ties that bring the whole 
family together. This 
family outing, at 
American Potash & 
Chemical Corporation’s 
Valley Wells, California 
recreation area, pro- 
vides wholesome fun for 
the entire family. 


By MARTHA L. DANIELL 


Activities Director 
Nationwide Insurance Activities 
Association 


male employees find activities for 
the family more desirable and 
more enjoyable if the firm’s 
women workers are fully associ- 
ated with the activities. Family 
activities provide a high level of 
loyalty and interest to the com- 
pany. 


Activities for Women 
Sports are usually the first ac- 


tivities in most company pro- § 


grams. However, not all sports 
are attractive to women. In fact, 
many companies have stopped 
trying to have “girl’s sports” 





PAINTING and other cultural activities 
are especially popular among women 
of all ages. Such activities as this out- 
door painting class help stimulate the 
creative instincts in the individual. 


simply because the girls don’t 
stay with them. 

Co-recreational sports are most 
popular with women. Sports 
which appeal to strictly feminine 
desires are best. Swimming is 
universally popular because it 
helps with figure problems. Golf 
offers excellent social relation- 
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Women employees need recreation activities even more 
than men. Here are some reasons why the recreation ex- 
ecutive should give full consideration to the needs of every 


woman employee. 





INTEREST SURVEY 


The recreational interests of 
women employees will vary 
from company to company. 
It’s a good idea to start your 
women’s program planning 
with an interest survey. Find 
out what your feminine em- 
ployees want to do. To give 
you an idea of what the la- 
dies like, here are the results 
of a recent activities survey 
conducted by Martha Wood- 
berry at the Convair plant in 
San Diego, California: 

In order of preference: 


Interior decorating 
Make-up & hair styling 
Figure control 
Wardrobe planning 
Flower arrangements 

. Homemaking hints 

. Cooking school 

. Etiquette 

. Lectures — humorous 
and informative 
Talent show 

Book reviews 

. Card parties 
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ships. Bowling, too, offers a high 
degree of sociability mixed with 
the lure of the annual banquet 
and some degree of social pres- 
tige. 

Cultural activities are by far 
the most popular and most bene- 
ficial in the women’s program. 
The offering should be varied, in- 
teresting, and tuned to the spe- 
cial interests of any firm’s women 
workers. 

Choral groups are excellent for 
providing an outlet for individual 
talent, plus supplying entertain- 
ment for others. Discussion 
groups offer women a chance to 
express themselves, building self- 
confidence and giving them a 


chance to take criticism—some- 
thing that’s difficult for most 
women. Practical classes in home- 
making, child care, tailoring, up- 
holstering and the like are easily 
arranged, inexpensive, and meet 
everyday needs. 

Charm school is always a good 
activity, providing a professional 
instructor is available for at least 
ten lessons. Emphasis on posture, 
diet, walking, personal grooming, 
facial coloring, care of clothes, 
choosing clothes that fit properly, 
and hair styling make this ac- 
tivity one that is both useful and 
interesting. 

Charm classes often have far- 
reaching results. Many times 
poise and good grooming are the 
first recommendations for promo- 
tions. Better-looking, better- 
dressed women employees will 
help boost company morale gen- 
erally. 


The Women’s Club 


The Women’s Club, if properly 
programmed, can be a popular ac- 
tivity. To make it a lasting one, 
there should be a very carefully 
planned constitution with all 
phases of the club spelled out— 
number of officers, duties, how 
much money can be collected and 
how it can be used. Precautions 
must be taken to prevent cliques 
gaining sudden control by quick 
amendments to the constitution. 
Activities can include cooking 
sessions, card parties, dinners, 
Christmas programs, etc. 

Generally speaking, women like 
to serve. Remember this in pro- 
gramming. Hostessing at veterans 
hospitals, children’s hospitals, 
state institutions, and _ service 
clubs offer excellent opportuni- 
ties for women to meet this de- 
sire to serve others. For the older 
unmarried employee or widow 
this type of activity may be a 
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ONLY A FEW sports meet the recrea- 
tional needs of women. Bowling is one 
of them. It rates high in sociability and 
offers opportunities for mixed partici- 
pation. 


lifesaver. For the younger girls, 
it occasionally offers them a very 
satisfying evening’s activity and 
they recognize a degree of per- 
sonal satisfaction for having done 
it. 

There are many other activities 
which women enjoy doing to- 
gether. But, in most of these, it’s 
better not to keep the women iso- 
lated. The addition of husbands, 
boy friends, and friends make 
these recreation activities far 
more delightful to the partici- 
pant. Film clubs, for example, 
are fine for mixed groups and 
have strong appeal to the kids. 
Dramatic groups—the chance to 
stage one or two plays a year— 
bring both male and female em- 
ployees together in a very satis- 
fying activity. And there are 
dozens more — piano lessons, 
bridge, square dancing. picnics, 
etc. 

A successful industrial recrea- 
tion program is one which meets 
the recreational needs of all em- 
ployees—women as well as men. 
In the past, women have been 
left out of the recreation picture 
because most of the industrial 
programs were tuned to men. 
Let’s raise our planning sights 
just one octave higher—and in- 
clude the women! 
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Industrial Recreation Organization and Financing 


In January 1957, The National Industrial Recrea- 
tion Association made a random sample of its 
members regarding their annual recreation budg- 
ets, date of program origin, employee associations, 
program financing, etc. Returns were received from 
240 companies located in the United States and 
Canada. The January issue of RECREATION 
MANAGEMENT carried the results of the survey 
on (1) “Title of the Program Administrator” and 
(2) “Annual Budget.” Here are three more sum- 
maries from the survey: 


Year Company Started Its 
Recreation Program 


The survey showed a varied pattern of recrea- 
tion program origin. It is significant, however, 
that the major growth in industrial recreation 
has occurred in the last six years, as 69 com- 
panies out of 240 initiated their programs in that 
period. Over 56% of the reporting companies 
started their programs since 1940. Only seven 
were underway between 1900 and 1920. 








Under 1,001- 5,001- Over 

Number of Company Employees: 1,000 5,000 10,000 10,000 
Number of Companies Reporting: 87 92 33 28 
Program Started 1900 to 1920 1 2 1 3 
“3 “4 1920 to 1930 2 4 7 1 
1930 to 1940 5 15 6 4 
1940 to 1945 10 15 4 3 
1945 to 1950 16 8 3 6 
1950 to 1956 34 28 4 3 


Company Employee Associations 


Out of 240 companies, 146 report they have 
some type of employee recreation association. And, 
yearly dues range from an average $2.48 per em- 


ployee (all 146 companies) to an average $3.39 
per employee in the 1,001 to 5,000 classification. 
The lowest dues structure is in the under 1,000 
category where dues average $1.62 per employee. 








Number of Company Employees: Under 1,001- 5,001- Over 

1,000 5,000 10,000 10,000 
Number of Companies Reporting: 87 92 33 28 
Companies Reporting Employee Associations 62 49 19 16 
Average Yearly Dues Per Employee $1.62 $3.39 $2.57 $2.30 
No Annual Dues (companies reporting) 23 20 7 6 
Management Represented on Board 26 28 8 11 
Management Represented Financially 46 36 13 8 


How Recreation Programs Are Financed 
In 42% of the companies reporting (100 out of 


240), management matches the employees’ con- | 


tributions. Profits from vending machines are used 
by 107 companies to defray recreation program 
costs. And 25 sponsor money-raising projects, 
while 7 receive income from fees and commissions. 
It should be noted, however, that most company 
recreation programs are financed by more than one 
means; the principal combinations are company 
contributions on a 50-50 basis to employee dues 
plus vending machine profits. 





Under 1,001- 5,001- Over 

Number of Company Employees: 1,000 5,000 10,000 10,000 
Number of Companies Reporting: 87 92 15 15 
Financed by Employees and/or Company 16 64 15 15 
Profits from Vending Machines 49 36 12 10 
Concessions 2 — ae a 
Property Income _ 1 — faint 
Fees, Commissions a 4 2 1 
Money-raising Projects 7 4 1 








Anyone can learn to 
play the ORGAN 
or PIANO with Don’s 
Recorded Lessons! 


Here is the new, easy way to 
learn organ or piano without 
years of study. Your teacher is 






as close as your phonograph. 

Play the records, do as Don 

says and ‘you'll learn to play 

melodies In waltz, 4/4 or swing 

time; read and play from stand 

ORGAN KIT contains one 33% long-playing prone tpresacrncnsagangerd 

record, 12 recorded lessons, 20 instruction stand chord inversions for the 

charts: $12.00. PIANO KIT has six 45 RPM ran and the adding of har- 

records, 12 recorded lessons, 23 charts: $10.00. mony notes to the right hand 
Free descriptive folder sent on request. melody for piano. 


DON SELLERS, INC., 871 McCallie Ave., Chattanooga 3, Tenn. 







THE TRAVEL PROGRAM 


Your employees are waiting for! 

Travel is a new and successful 
recreation activity that can 

4 work for you — with no need to 

t increase your budget. Inquire. 


Ye of 
TRANSPORT & TRAVEL CONTRACTORS 


INCORPORATED 
15 WILLIAM STREET, NEW YORK 5, NEW YORK 


Cable: Transtrazt New York Telephone: HAnover 2-0044 
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Associate and affiliate members of N.I.R.A. in the 
travel business met with the N.I.R.A. Travel Com- 
mittee January 9 at the Edgewater Beach Hotel 
in Chicago, Illinois. 

Culmination of the day’s discussions on how 
N.I.R.A. could better serve its members in the area 
of travel resulted in the organization of an N.I.R.A. 
Travel Council. 


| 
LEFT TO RIGHT: K. H. Becker, K.L.M. Royal Dutch Airlines; 
James R. Cason, Jr., The Flying Tiger Line Inc.; James L. 
Harte, Washington Convention & Visitors Bureau; Elizabeth 


|. Rees, Northwest Airlines; and Charles Henneman, Trans 
World Airlines. 








LEFT TO RIGHT: James J. Lynch, World Educational Travel; 
Robert J. Newell, Trans World Airlines; Jorgen Kolle, Lan- 
seair Travel Service, Inc.; $. T. Allen, Allied Travel, Inc.; 
Charles Gillett, New York Convention and Visitors Bureau; 


and Walter Dowswell, Motorola, Inc., seated. 


TRAVEL COUNCIL: FORMED 














Represented on the initial Council are Trans 
World Airlines, The Flying Tiger Line Inc., K.L.M. 
Royal Dutch Airlines, Overseas National Airways, 
Lanseair Travel Service, Inc., Specialized Tours, 
Inc., Glass Dome Tours, Inc., Allied Travel, Inc., 
World Educational Travel, Allen Travel Service, 
Inc., New York Convention and Visitors Bureau, 
Inc., and the Washington Convention and Visitors 
Bureau. 


Some of the immediate projects facing the Coun- 
cil are: 


1. The preparation of an industrial travel 
club and tour guide book. 

2. Development of a library on travel litera- 
ture and films. 

3. Interpretation of CAB rulings relative to 

charter flights by industrial travel clubs. 


Y 


LEFT TO RIGHT: Abe Stein, Glass Dome Tours; Don Neer, 
N.1.R.A.; Verne Vaught, Continental Steel Corp.; and Ken 
Klingler, Consolidated Electrodynamics Corp. 









LEFT TO RIGHT: Herb Ferguson, The Falk Corp.; Fred 
Spuhler, Trans World Airlines; Dick Lydon, Allen Travel 
Service, Inc.; and Ben Kozman, Thompson Products, Inc. 
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Ry HRA News 


Aviation Leader Will 
Address NIRA Conference 


August C. Esenwein, vice president 
of the Convair Division of General Dy- 
namics Corporation and manager of 
Convair’s Fort Worth, Texas plant, will 
be one of the principal speakers at the 
17th national conference and exhibit of 
the NIRA to be held at Ft. Worth, 
Texas, May 18th to 21st. 

Esenwein is a prominent leader in 
the aviation industry and a champion of 
industrial recreation as a strong tool in 
improving employee relations. His ad- 
dress to the NIRA conference delegates 
will be keyed to the relationship of rec- 
reation and management. 

Esenwein, who in June 1953 was ap- 
pointed vice president of Convair, has 
been manager of Convair-Fort Worth 
since 1950. He came to Fort Worth in 
September 1950 as assistant division 
manager, after having joined Convair 
shortly before on special assignment to 
the assistant division manager of Con- 
vair’s San Diego, California plant. 

Convair is one of the foremost U. S. 
industrial organizations in recreation 








CONVAIR’S August C. Esenwein will 
be one of the principal speakers at 
NIRA‘s 17th conference in Fort Worth, 
May 18 to 21. 


programming. It’s many plants have 
modern facilities for all types of activi- 
ties and are operated by one of the 


nation’s finest IR staffs. 





People who wonder where the younger 
generation is headed would do well to 


consider where it came from. 





PURELY PERSONAL... 


Robert Lane, regional group manager 
of Nationwide Insurance Companies, 
Columbus, Ohio, really cashed in on his 
prize-winning trip to Bermuda. He 
switched it to read “Pasadena, Califor- 
nia” when the Ohio State Buckeyes 
went to the Rose Bowl.... Bill Prich- 
ard, veteran General Motors industrial 
recreation leader, will address the De- 
troit Industrial Management Club on 
May 16th. 


Thomas J. Pesce, supervisor of passen- 
ger transportation at Olin Mathieson 
Chemical Corporation, estimates that 
he handles over 10,000 travel requests 
a year. 


R. A. Turner, coordinator of recreation 
at West Point Manufacturing Com- 
pany, West Point, Ga., served as mod- 
erator for the panel, “Action Employee 
Recreation,” at the Southern District 
AAHPER meeting in Louisville, Ky., 
on February 27th. Other panelists- 

all from Louisville—included C. C. Cor- 
net, personnel manager, Reynolds Met- 
als Company; R. A. Lentz, recreation 
coordinator, Ford Motor Company; and 
J. M. Stoner, administrator of person- 
nel services, General Electric Company. 








THE EXCITEMENT ( 


WORLD TRAVEL PLAN CORPORATION offers every in- 








dustrial group a guaranteed controlled operation, backed by 
a network of offices and the most experienced staff in the 
group travel field. Our services enable every client to organize 


of results. Our services have enabled leading national firms 
to repeat group vacation plans every year or every other year. 


WORLD TRAVEL PLAN CORPORATION 
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“World's Largest Group Travel Organization” 
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call PLaza 3-2077 or mail coupon below to 
WORLD TRAVEL PLAN CO., 150 E. 50th St., New York 22 


Please send me information 
about the World Travel Plan 


Firm or 


association 








Address 





Individual’s name 


position 
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1957 World Series Movies 
FREE for Your Use 


See the 1957 World Series right in your own school! It’s better 
than a box seat. Nothing is left out. All of the dramatic action 
unfolds just as it happened last fall in Yankee and County Stadiums. 
Students and faculty alike are sure to appreciate viewing this 
greatest of American sport spectacles . . . and it’s yours free of 
charge—all you pay is the postage. 


AL SCHOENDIENST HANK AARON YOGI BERRA ED MATHEWS 


See These Series Heroes In Action Again 


Yes, you will see all the Series heroes making history. You'll : 
see, too, the famous “home run” game, the hectic finish of Write for your free Louis- 
: . , F i P . Hy! jj ville Slugger and Grand Slam 
the sixth game and the climactic third inning of the final y) | Catalogs. Both are beauti- 
“a i fully produced in full col 
game. The film is 16 mm and can be used only on a !/ cud aciniie, ceiiad ein, 


sound projector. Be sure and make your request early. preg iad wo Ab mgmt 
} mous lines of athletic equip- 
ment. Dept. RM-8. 


HOW TO ORDER 


See your sporting goods dealer to order the film. 
Advise him of the most suitable date, but mention 
two alternate dates, either of which would be satis- 
factory in the event the date preferred is not open. 
The demand is great so act at once. See your dealer! 


HILLERICH & BRADSBY CO., LOUISVILLE, KY. 











IT’S DOUBLE GUM-WOUND. 


OFFICIAL 
LIVE-CENTER 
SOFTBALL 


An all-new quality ball that’s going to be a top favorite before 
the season is half over! The center is pressure-molded of cork 
and rubber, and double-wound with two layers of latex-im- 
pregnated yarn. The washable horsehide cover is bonded to 
the winding and then hand sewn for extra durability. For a ball 
with plenty of liveliness and speed. .that holds its firm, 
smooth roundness game after game, there’s none can beat 
this new Live-Center Softball! 





Q 


SOFTBALL’S SUPER SOFTBALL! 


DOUBLE GUM-WINDING with latex-treated yarn makes it 
livelier, faster, more durable. Steam-molding the center of 
“Private Estate’”” kapok—the world’s best—gives it more 
uniform bounce, makes it more resilient. Bonding the core, 
the winding and horsehide cover into a single solid unit 
makes it a longer-lasting ball—a ball with a perfect, just- 
right feel for better pitching control—a smoother ball with- 
out humps, bumps or soft spots—a ball that out-classes 
them all in performance. 


Let your team prove it’s the greatest softball ever devel- 
oped—Softball’s Super Softball! 
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RAWLINGS SPORTING GOODS CO., ST. LOUIS » NEW YORK « LOS ANGELES « DALLAS » CHICAGO 
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